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is like a cosmic

permission slipto

putdown your

devices and DIVE IN to

deep and meaningful

connection with

yourSelf and others.

Each unique conversation

card features an igniting

question or statement paired with
inspiring visual art, serving as an
access point forinquiry &
exploration. There are no rules,
every answer is right, and
evolution is totally allowed.
CHOOSE A CARD AND DIVE IN!

WAYS TO ENGAGE WITH De 22 DECK:

- Spice up your date night - Inspire a journal entry

- Make a new pal - Ignite family dinner convo

~ Go deeper with a bestie ~ Skype and connect long-distance
- Meditate alone or together - Kick off a business meeting

- Bring them to the partaay!

- Enliven a road trip
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You know that feeling you get in your soul

when you experience face-to-face, heart-to-heart meaningful connection
with someone through conversation? It's just so.. good. Butin a cutture where
“ikes" and text messages have become the communication standard, we often fall

into a pattern of small talk and meaningless chatter, boring our minds and isolating
our souls. tis abundantly clear:

\We are all craving a _CDNNECT\ON REVOLUTION
Thet
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1t do you R sbsut

with yeur iends? Speet?

RuPaus vy Race? That

great new Thai place n
Fh Avenue? Or do pau Sve Fght in?
Cet to know them on 4 Seeper leved -
and allow yourself %o be knowni?

Its kind of scary. making those
connecions for the first time, cpenng
yoursal! up, being vuineratie. But
these were the kind of frierdships
Heathes Weiss craved, And when s
mel neighbors Jessie and Kristine
(they live o= W47th St, Heatheron
WAEh St~ ol of tham irwohved in
the Broadway;

0o
kindred spirits.

Thekloeq ¢
ife, love, and the universe ins|
them to0 create Dive In Deck, a dack
of cards containing questions oc
stateenents ranging from “Nhen do
you fee! most empeweed? 1o “What
adventure would you embark on if you
nad N0 IMitaticns ™ I1's & 0oorway ~ @
permisson sip, If you e ~ to exglore

saticoships more deeply
This wak bom out of our friendiship
30 the way we Comeescate with
7 explaks Heather, "and how
e in corwersations.
“We wanted 10 bottke that in some

divaindeck

wa2likes

way, and his is what came out.We sat

on af Friason E8pre
equidistant from their spartrents] —
ey were questions 1at had come
out of our cwh researeh, Irying 10 get
to know ourseves an a deeper leves
W sterted explaring, mabing a list

urique about their friendship Frem
the begreing, nothing was o the
agenda. "We'd it sround andhave
these beautiful coeversations an the
nature of the universe and quantum
prysics and partic

& of the Dive In Deck
ions might make people
woctatie e, "But it's

something that iswites vilresadilty
and trseaparency ené authenticity and
s what pecgie e really
responding ta
IS Quite 881y 10 13y 10 S0MEan,
‘I want 1o alk about this deep ateft’
ople's excuse. s like
it's oo stion,
It's the cards .~
The deck was launched jutt owr &
year ago, arcend the same time the 36
weg1oNs 1o Make yeu Tall In love wis
creating such a stoam. 1t felt e an era
of opening up and getting real with the
individuals around us
7t can be really lorely o this oty
a0d w've expedenced alot of people
moving arurd, 50 1t can feel very
iaalating. We'e ssrrounded by people
bet can 3
Since the Liunch, both Jessie and
Krfstina have et the Busines to
pures ther creative careers, and
Heather has taken a fulltime post as
ity production stage marages
o Jullied, Bt it

of diving in. “If somesne
n & Bar and they think they're gom
el 8 cormversation about the game of
whateves they could end up talking the
tha? laughs Heather

“Acet my offce 31 Jalliard ig i

diveindeck
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ATTTUDE GOOOMS

AsunDAsCe

hewy iraflic acea within the drama
divisicn and | have & very open deor
nolcy. I've put twinkle lights Lp
and | have the canda on the edge of
my desk. Often students o taculty
maenbirs will ome i and pick a sad
and we's have 3 comversation.
“Weve had 30 many people will

In and tell us the really specisl ways
Dive In Deck has touched them. Some
pecple biring them to dinner parties

o¢ the hostess, Theee's & woman who
puta & cand i hier Nd's furchbax every
dary sothey can connect o hunchtime
with treir friends in a deepes way.
Another woman who faciltates 2 tees
mathers group % using them 1o siart
the catversation. And 8 woman who
s she and PRI Partoer we
vacation a6 brought the ards to
dirrer one night. leaving their phones
Bt home: She eaid, We lesmed things

| diveindeck

about each other that we néver knew,
afier 28 years of mamage’

WouldnY it Se great she wenders,
I, instead of walking arcund with our
phanes, we codd he having tese
deep conversatians instesd?

*| thirf peogie being on their prones
and secial meda 50 mue
comnection. Science shows that, when
You 968 8 Nk
phane it's the same reaction in 0w
brain és when we have @ suge high

ke the cardy version of deep
h

dont have to be heavy. Theey're jut

pant for whereser the
cowessatan wans to go. They sparka
lot of lughter and siliness toa"
Dive b Deck i at Katrve (both
locaticns), Delphisises Home,
Dormus, The Pantry ot Amy's Bread,
and ScentElate in Helf's Kchen
(www Sveindack com)




DIVE IN-DECK
MARKET ANALYSIS

Dive In Deck is a versatile product with a broad consumer market and is
unique in being one of the first products of its kind to lend itself to such
a dynamic range of purposes. As such, potential wholesale buyers for
this product are quite unlimited. To provide you with a specific idea
about the breadth of its reach, it has been sold at:

HOMEWARE STORES YOGA STUDIOS
BOOKSHOPS AIRPORT SHOPS
COFFEE SHOPS RETREAT CENTERS

NEW AGE + SPIRITUAL STORES
GAME STORES + BARS

ARTISAN + HOLIDAY GIFT MARKETS
SPECIALTY STORES

Analytics show that about 75% of our customer demographic are women
between the ages of 18 - 40. At present, most of our sales are driven by
our website + social media channels, though we have been sold
wholesale at approximately 75 stores in the United States and abraod.







Heather is an artist, producer, entrepreneur, and community builder. As a storyteller, She's worked
as lead producer on music videos, promotional content for non-profits, and documentary films.

As a fifth generation Galveston Islander, Heather’s theatrical Stage Management career began on
a small town off the Gulf Coast of Texas in her middle school theater and led her all the way to
Broadway, working some of the industry's most acclaimed shows from Rock of Ages to Next to
Normal and Avenue Q. She's also worked as SM for Rosie O' Donnell's R Family Vacations LGBTQ
annual family cruise, served as Company Manager for Paul Newman's Hole In The Wall Gang
Camp, and has produced + managed major events for clients such as Nike, Apple, Heineken,
Macy's, Virgin, MTV, ABC, and numerous award shows.

In 2017, Heather was entrusted with the distinguished position of Pipe Holder & Fire-Keeper in the
Native American Tradition and is currently training in Shamanic Vision Quest leadership in Bear
Heart's tradition. Heather is trained and practices as both a birth and end-of-life doula and an
ordained minister.

Exceptionally passionate about community and interpersonal connection, Heather designed and
created Dive In Deck | Cards to Ignite + Inspire Deeper Dialogue.




